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The present century is known as the century of ‘communication revolu- 
tion’. The variety, the spread and the speed of the mass media have justified 
this naming of the century after them. India and Indian music too have felt 
the impact of the media and it is proposed to assess this impact. 


Media-thinkers like MacLuhan have considered and evaluated the role 
of a long list of media including telephones, wheel, paper etc. But they have 
used two different terms while describing media; understanding and communi- 
cation. Obviously the category of understanding media will be more accom- 
modative and will include the communication-category. The point is that 
as far as music is concerned many items from the formidable media-list 
drawn up and discussed by media-thinkers can be safely and suitably modified. 
Radio; television; gramophone record and recording; and cinema are the 
media that concern us immediately as they affect our music. 


These media can be considered in respect of their influence on music 
in various ways. One can, for example, discuss them historically. They can also 
be considered as industries that have changed the economic status and beha- 
viour of music and musicians. The sociological way of looking at them is 
also a very valid manner of their assessment. But to my mind, there is a more 
direct way of looking at them as far as musicians are concerned. For want of 
a better term this can be called an aesthetic revaluation of their musical role. 
Under this sub-heading we will try to evaluate the role of the media in relation 
to four aspects of music, namely creation, performance, reception, and educa- 
tion. Though all classifications are for the sake of convenience, I may venture 
to say, that these four categories have the additional qualification of being 
directly related to musical phenomena. 


Each of the media mentioned above as having a direct connection with 
musical phenomena has its own distinctive characteristics and also some 
special effects on music. However, there are some affective features that are 
common to them all and it will be advisable to start with these first 
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1. All these media have changed the time-sense of Indian musicians. 
Lack of orchestration and the accent on melodic progression has bestowed a 
special kind of importance on temporal element in Indian music. We, in 
fact, extended and elaborated more because the chronological time or the 
clock-time did not condition our music expression. Since the advent of the 
media our expression-units have become fixed. We no longer manipulate 
time on both the levels i.e. musical and chronological. In a sense musicians 
have now to pay more attention to the chronological time which they cannot 
manipulate. Every musician knows that the recording-time-units of 3/12 
mts; 17 mts; or 30 mts. have no intrinsic connection with musical expression. 
Yet almost ruthlessly they have superimposed themselves on the musical 
expressive units. 


(2) The superimposition of media-units on musical units in the temporal 
aspect has conditioned musical expression at the conception level too. 
Musical designs are less leisurely; they leave less gaps for ‘ton the spur-of-the- 
moment” introduction or omission of elements; and they are more deliberate 
in their attempts to use factors like tonal or rhythmic stresses. On the whole, 
the tendency is to emphasize the aspects of construction in a musical design. 
In broadcasting and recording of music this is achieved by accentuating the 
aural stimuli on rhythmic stress-points with obvious premeditation. In tele- 
casting and films one finds an exaggeration of gestures that are increasingly 
becoming important visual accompaniments to musical intentions. In addi- 
tion, there is either angularity and abruptness of body-use or dance-like 
flowing movements of hands, and fingers. This is clearly an outcome of 
camera-consciousness. 


3. As compared to a live performance, recorded or broadcast music 
has a peculiar finality about it. This finality has two main characteristics. 
Firstly, due to the restricted performance-time allowed to the artist, he is 
compelled to express what he has known to be the best received and appreciat- 
ed in his art. This means that if he forgets or fails to present what he has expe- 
rienced to have been a ‘sure’ thing, he cannot hope to do it sometime later in 
the same performance or after a re-try, unless he is ready to sacrifice some 
other part or feature of the intended total expression. On the other hand ina 
live performance, he can try again without the ‘now or never’ sword hanging 
over his head. In media expression once missed is best forgotten, as there is 
less scope for the internal arrangement of the intended or conceived whole 
of artistic expression. A doubt may arise as to the role of re-recording vis-a- 
vis this aspect of finality. But one has only to remember, that re-recording is 
mostly recording of the whole attempt in toto, to be convinced about the 
finality of media-expression. 


Secondly, media-expression has a finality for the receivers too. Due to 
the reply possibility, and due to the fact the recording etc. being unalterable 
from the receiver’s end there is very little that a listener or a reciver could 
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do about what is being received. In alive performance there is a give-and-take 
between performer and receiver. The receiver is able to influence the performer 
and sometimes can even condition him. In any case there is clear participation 
or a definite possibility of it. Media-expression is an. example of one-way 
traffic. If one takes into consideration the characteristic audience-presence 
in any live performance of Indian music, the media-expression will appear 
to suffer from a definite handicap in this respect. To us, audience is not just 
a receiver. It is also a low-key contributer. 


4. All the fore-mentioned features of media-expression have ultimately 
resulted in establishing a sort of hiatus between two phases that are tantaliz- 
ingly fused in a live performance. The phases referred to are composing and 
executing. A performer is under pressure to give the best, in a fixed time, 
in strict unalterable reception conditions, in any media-expression. He cannot 
really risk a spontaneous or an improvised expression in his performance, 
He tends to decide beforehand what he is going to sing or play. He also pre- 
plans the manner of presentation weightage given to various constituents, 
and such other things. After this decision is taken what remains is mostly an 
efficient execution of the plan. We are in a way moving towards what can be 
called ‘composed music’ from what could be called improvised music. I have 
discussed elsewhere the phenomenon of recital as distinct from a performance 
proper. Conception and performance of a musical design become two distinct- 
ly separate phases in media-expression. In a live performance there is a greater 
fusion of these phases. Media-expression compels our musician to have a sort 
of unwritten musical constitution that only seems to be easily amendable. 
As suggested earlier media-based performances are, really speaking, recitals 
and not performances. 


5. Media-expression very successfully channelizes the attention of the 
receiver by selecting from the total spectrum of stimuli present in any musical 
performance. In a live performance the receiver is able to shift the focus of his 
attention on any or many of the various expressive surfaces like visual, tactile, 
auditory, kinetic and so on. Media-expression is an exposure of the receiver 
to a stimuli or stimulo-group selected prior to the final exposure. In some 
cases like broadcasting or recording, media-expression means a total cutting- 
off of visual, tactile stimuli and concentration of aural stimuli. The point to be 
noted here is that the receiver does not have much scope to select from the 
total stimuli available. There is a kind of pre-determination present in media- 
expression. Facilities like tone-control etc. in receiving sets is an admission of 
having taken away the freedom of the listener or viewer, in respect of choice 
of focus. 


6. The media have tended to make musical performance less of a cere- 
mony or a ritual in an acceptable sense of the term. Live performance ensures 
that certain norms of general and musical behaviour are adhered to by the 
audience, Media-expression cannot impose a behaviour-pattern that results 
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in a ritualistic participation of the listener/viewer as his behaviour is not 
constrained by the presence of artists or other members of the audience. This 
has resulted in music being used as clues for providing correct time or as 
background noise accompanying routine chores. Media-expression has made 
music less serious and converted the minimal audience-participation of a live 
performance into a non-essential luxury. One can turn on the media and pay 
no attention to it to an unimaginable degree. On the other hand prevalent 
code of concert-manners ensures a certain degree of participation in every 
society at any given point of time as far as live performances are concerned. 


7. Another common media-feature vis-a-vis music is that media-expres- 
sion makes the receivers impatient for the climax. In a live performance the 
artist gradually builds up to the climax. In media-expression he has to edit 
the performance due to time-restriction. Audiences, once habituated to these 
efficiently built-up performances start looking for the overt and easily recogni- 
zable signs of performance-phases rather than sensitively receiving the gradual 
impact of the almost organized growth of musical design to its artistic apex. 
The plethora of tihais, or the insistence on fast-tempo climactic phrases in 
vocal as well as instrumental music, are due to their utility as evocative devices 
in media-expression which rely on definite indication of audience-response. 


8. The media are known as mass-communication media and are thus 
bound to take into consideration the ‘mass’ aspect. As all media-thinkers tell 
us, media are tuned to the inclinations, needs or preferences of the mass of 
consumers in one way or the other. The mass gives a feedback. It is this feed- 
back that conditions the total orientation of the media. Especially in develop- 
ing nations’ media are preferably viewed as educational levellers and thus 
elitist programming is allowed only by fits and starts. This means that most 
of the programmes tend to have a more than fair proportion of cultural 
stereotypes or cliches related to artistic experiences. The appeal to stock- 
responses in music can be obviously noticed in programmes that are weighed 
in favour of camera-genic artists; explanations and commentaries that 
repeatedly refer to glorious heritage, uniqueness of the concerned artist; 
and woolly descriptions of vague emotional states associated with music. 
The whole point is that media in developing countries are promptings of dis- 
criminating culture. In general the resultant picture of their programmes seem 
to fall inevitably in the category of a mixed fare. I am afraid that this is an 
unalterable fact of media-behaviour and will have to be accepted as such unless 
we are determined to be bold enough to accept society as a multi-layered 
institution and allow this fact to be reflected in media-expression. 


9. The propensity towards feedback-getting programmes affect the 
media technique-wise also. Audio-media give priority to broad tonal colour 
and T.V. and movies do the same about the visual aspect. Thus the former will 
endeavour to ensure a pleasantness of sound to an untrained ear by a thumb- 
rule operation of the equipment. Hence the indiscriminate lowering and boost- 
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ing of the projection or recording level irrespective of the demands of the 
musical content. The programmers and the technicians on the control panels 
level the recording rather than follow the musical contour which may try to 
project more musical meaning through apparently unpleasant acoustic 
usages. We usually get sound-recordists rather then music-recordists. 


10. Since the early days of sound-recording the concept of balancing 
the recorded instruments and voices has evolved with subtle shifts. For 
example, we felt that unless all the constituents are heard and felt distinctly, 
recording is not good. Giving separate mikes to various instruments, separat- 
ing the vocalizing units from the instrumental units for the exigencies of 
sound-recording thus became accepted practices. This really means fragmenta- 
tion of the performing musical units. The fragmentation is reflected in the 
compositions meant for the media or commissioned by them. There is a 
greater tendency to orchestrate with an eye on affective recording. The 
compositions use more and more instruments which have brilliance of tone. 
Equally notable is the preponderence of electronically aided instruments 
which are effective in creating instantaneous tonal colour of great variety. 
Already lot of part-writing and harmony of some sort is used in composing. 
I do not think that the melodic moulds of Indian music—especially the ragas 
and the solo tradition of its presentation—will be able to withstand the pres- 
sure of the media in this respect. We are going to have more instrumental 
music, more imported instruments and more harmonization. 


11. The advent of media has made it easier to seek correspondence 
between aural and visual experience. In fact it is difficult to imagine how music 
could come together with other fine arts with such force but for the opportu- 
nities offered for storage, reply and synchronization of music by the media. 
The audio-visual concept of education owes a great deal to the media. And 
even in music-education the concept and the media are bound to play a great 
role. The simultaneous, ordered experiencing of many sense-impressions can 
now be used in a planned manner. This has a great future in educational and 
therapeutic uses of music. 


12. Lastly, media seem to have given our music a feminine slant. Due to 
the sensitivity of the recording equipment and the close-up possibilities added 
to it we tend to eliminate the robust and forceful elements in music. More 
subtle voice-modulations are employed to express musical nuances. Less 
sonorous but more intricate tonal patterns are used increasingly by vocalists 
as well as our instrumentalists. Vocalist’s greater use of mandra alap and 
instrumentalist’s wider use of meend and other alankaras are also media-pro- 
ducts to a large extent. String instruments in particular have benefitted a great 
deal in this respect as the increase in their audibility and clarity-range have 
enhanced the possibilities of the instruments to an unprecedented degree. 
Sitars and Sarangis could not have established themselvesas solo-instruments 
but for the role media have played so effectively. 


19 INDIAN MUSIC AND MEDIA COMMUNICATION 


This discussion of common media-features related to Indian music can 
hardly be described as exhaustive or complete. With more data and analysis 
we will be able to make significant additions, alterations and substitutions 
wherever necessary. The preceding discussion involved all the four aspects of 
musical phenomenon, namely, creation, performance, receiption and educa- 
tion more or less directly in an overlapping fashion. Mainly this is so because 
the media is a cumulative fashion. In developing nations their use is often 
marked by a multiple motivation which is not coupled with separation of 
projecting channels corresponding to the various motives. Hence aspect-wise 
discussion of the media becomes a very difficult proposition. Apart from the 
aspect-overlapping there has been an observable neutrality of tone in the fore- 
going discussion about the media-performance. This was inevitable in view of 
the general late maturing of the media and the specific Indian situation where 
the media are still in the stage of expansion and consolidation, 


Under the circumstances to have any strong views, for or against the 
media, seems unwarranted. This of course does not mean that an evaluation 
of the media-performance in India is uncalled for. It is therefore proposed to 
briefly evaluate the Indian situation in relation to the media-performance 
regarding Indian music. 


Recording 


1. Disc-recording and magnetic recording have generally contributed a 
great deal towards making music more recognizable as music in various strata 
of society. It is obvious that recognition of certain musical expression has an 
important bearing in creating definite musical moulds in which newer musical 
stimuli are cast and received. 


2. Reply possibilities have encouraged what can be called a structural 
appreciation and criticism of music. That every type of music appreciation and 
criticism has not reached a sufficiently competent level is solely due to some 
critical lethargy on our part. 


3. Our recording activity and industry has been oblivious of its educa- 
tional and cultural obligations. Folk music, interviews or illustrated talks of 
musicians in their prime, musically important but commercially unsuccessful 
music do not find place in it. Like money, recordings store and circulate music. 
Recording activity done shows a lack of consciousness of educational needs. 
It goes on regardless of the total musical perspective even when conducted on 
non-commercial basis by official agencies like All India Radio, Sangeet Natak 
Akademi or the various tribal research institutes. It is a pity that the most 
significant and utilized collections of musical recordings are those done by 
individuals and one-man institutions. 
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Broadcasting 


1. Perhaps most influential in India, broadcasting has been mainly 
responsible in raising the level of musical literacy and also the musical I.Q. 
of the general populace. Music-mindedness of a certain sort can now be 
assumed, thanks to broadcasting. The wide network, its monopolistic nature 
added to a built-up tradition and offer tremendous opportunities for many 
years to come. 


2. Broadcasting has however shown a marked lack of dynamism on the 
ideational level. It still sticks to its motto (For the welfare and pleasure of 
the masses) too religiously i.e. rigidly. It fails to appreciate the fact that as 
time goes on it will have to cater to the needs of more and more varied 
segments of society with more and more differing musical needs. One cannot 
wish away a social fact of existence of elite and philistine nceds. Those having 
these needs will be different persons from time to time but there will be always 
some in each bracket. Democracy does not mean non-existence of cultural 
aristocracy. It means presence of mobility between the educated and the 
cultured layers of the musically literate society. A.I.R. has to recognize this 
fact in its planning and production. It cannot allow itself to be dragged by a 
vaguely democratic interpretation of its motto and still hope to play a signi- 
ficant role in a culturally dynamic manner. 


3. Due to a similar shaky interpretation of its basic philosophy broad- 
casting in India mainly carries out chunk-broadcasting. Regardless of 
the individual capacities, musical needs and musical possibilities it fixes 
time-chunks, artist-grades and follows methods and procedures of recording 
and projecting that make no difference between a weather-bulletin and a khyal 
or market-rates and a sitar-recital. Its men behind its machines lack program- 
me-sense, and what is worse, they do not seem to realize that this is something 
to be deplored and remedied. 


4. As other media-men in India A.I.R. is not keeping pace with the 
media-research done in other parts of the world. There is a perceptible lack 
of will to re-orient its policies and programmes. The world-over people are 
becoming conscious of the important and the deep psychological entrench- 
ment of the media and this has resulted in a vast amount of literature on 
media-aspects like nature, method of operation, affective ability and flexibility 
of structural features. It will be in our interest to pay more attention to 
media-research so as to enable us to exploit them and not vice-versa. 


Cinema 


1. Perhaps movies will take precedence over broadcasting in India as 
far as propagation of music is concerned. Well-recorded, sung in pleasant and 
efficiently modulated voices, accompanied by a lot of tonal colour and backed 
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up by the situational setting the film-song has made deep inroads in Indian 
ears. It has rightly attacked on the instinctive rhythmic level rather than on 
the acquired tonal taste. It has also shrewdly relied on the method of 
doling our music in small doses to make it more acceptable. Its constant 
endeavours in the direction of variety provided in all aspects of music 
and the catholicity reflected in intelligent adaptation as well as in non- 
chalant thefts have been its ever-renewing features. In films, music has 
become a received fact and not an intended effort at communication. 


2. The movies have, however, paid more attention to the technical aspect 
of recording and projecting music than to the content aspect. The stereo- 
typed music dished out in our movies cannot now hope to gain more out of 
selling-techniques of recording-methods. It must become more serious about 
the content and attract serious composers of music to its domain. This will 
mean an approach, that includes wider perspective that recognizes the 
differing cultural needs as well as the business acumen and sees the necessity 
of encompassing the cultural minority in the attempt to reach society in 
general. 


(3) The Film-industry too, has shown no inclination towards being 
serious about media-research. It must plough back its gain in some signi- 
ficant proportion to have a proper feedback. This will help it to chart its 
future-course, as a business-proposition, as well as, a social instrument. 


Television 


Really speaking, T.V. has been so recent and so confined in its reach, 
that any comment on its Indian incarnation may justifiably be called a hasty 
judgement. One can only mention that paucity of media-research and lack of 
flexibility in planning are already discernible. In addition is its failure to view 
its identity and role as distinct from both radio and movies. 


The media is a multi-pronged attack on music as well as a multi-edged 
weapon available to music. We have the mixed fortune of being a developing 
nation. We can take advantage of what other nations have experienced and at 
the same time lack the resources to benefit by their achievements. Only a lot 
of seriousness about the role of media and intelligent manipulation of our 
resources can help us. Musicians should look at the media as thrilling prospects 
for exploring music. The media should look at music as an expressive force 
that needs a closer look and distinctive usage. 
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